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for Student Affairs. Events that seek advertising approval must
meet the following requirements:
1. Alcohol shall not be used as an inducement to participate in

a university event and may not be offered as a prize or gift
in any form of contest, raffle or competition. Social events
which encourage drinking, drinking contests, or
drunkenness, and the advertisement of such events, are
prohibited.

2. Alcohol advertising on campus or in campus media,
including that which promotes events as well as product
advertising, shall not portray drinking as a solution to
personal or academic problems of students or as an
enhancement to social, sexual, or academic status.

3. Advertising for any university event where alcoholic
beverages are served shall mention the availability of non-
alcoholic beverages as prominently as alcohol, i.e., beverages.

4. Promotional materials, including advertising for any
university event, shall not make reference to the amount of
alcoholic beverages available. This includes references to
kegs or open bars.

(f) Florida State University Police should be notified of all events
that are not regularly scheduled that plan to serve alcohol.

(g) Laws and Regulations: All members of the campus community
(students, faculty, staff, alumni, and guests) must adhere to all
applicable state and local laws and university regulations
related to the sale and use of alcohol. They include, but are not
limited to the following:
1. It is unlawful for any person to aid or abet an underage

person in the purchase or attempt to obtain alcoholic
beverages.

2. It is unlawful for any underage person to falsify a driver’s
license or other identification document in order to obtain
or attempt to obtain alcoholic beverages.

3. It is unlawful for any person to permit use of his/her
driver’s license or any other identification document by an
underage person to purchase or attempt to purchase
alcoholic beverages.

4. No person may bring any type of alcoholic beverage into a
licensed facility or area nor may any person take alcoholic
beverages out of the licensed facility or area.

5. Transportation of all alcoholic beverages on campus shall
be in unopened and unobservable containers.

6. Damage to or destruction of property, or injury to
person(s), which is caused by or can be shown to be related
to the consumption of alcohol will be subject to disciplinary
action, as will any other violation of this rule.

II. Guidelines for University Sponsored Events.
Definition: Large public and formal events where the university acts

in symbolic ways to honor, celebrate, and reward achievements central to
its mission (e.g., graduation, convocation, dedications, awards,
ceremonies). These events convey important values about what is central
to the university. Florida State University is concerned with the image
conveyed when alcohol service is included as part of these events.

All University Sponsored Events are subject to abide by the
guidelines outlined in Section I of the alcohol policy. In addition, the
following restrictions apply;

(a) Alcohol will not be served at any reception or other function, as
defined above, sponsored by the university or taking place on
the university campus where attendance is essentially open to
the public and is not controlled by such means as individual


